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Effects of Rural Homestays Experience on Consumer
Perception Evaluation

LI Yu-qing,DU Yu, XIANG Qi-han
(College of Economics and Management, Nanjing Agricultural University, Nanjing 210018, China)

Abstract; The huge market demand and the national level multi-dimensional policy have made the homestay in-
dustry developed rapidly as a breakthrough point for rural revitalization. However,at present,China’s homestay
industry is not mature yet,and it is facing double pressures from unqualified commercial homestays and bou-
tique hotels. Deepen understanding the impact of the homestay experience on consumer perception evaluation,
and exploring the core competitiveness of homestays which are different from hotels are the keys to promoting
the homestay industry to occupy the market and maintain vitality. This paper divided homestay service experi-
ence into three factors: service product experience,service delivery experience and service environment experi-
ence,as well as examined the impact of homestay experience on consumer loyalty,and compared the impact of
various factors with hotels. In addition, this paper also verified the mediating effect of consumer satisfaction in
the “homestay experience — loyalty”. According to the research results,the paper analyzes the core competi-
tiveness of the rural homestay,and puts forward specific suggestions for the development of the homestay in-
dustry in China.
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Present Situation and Prospect of Rice Production
Socialization Service inLiuyang City

TONG Jin-hua' ,FENG Chun-shui' , LUO Xing-hong’ , GAO Jia-jian'
(1. Liuyang Agricultural Development Affairs Center, Liuyang 410300, China; 2. Office of Agriculture and

Rural Affairs of Xiaohe Township, Liuyang/Xiaohe Township Agricultural Comprehensive Service Station,

Liuyang 410308,China )

Abstract; In order to promote the development of modern agricultural production in Liuyang City,based on the

analysis of the present situation of the socialized service system of agricultural production in Liuyang City,com-

bined with the actual development of agricultural production in Liuyang City,this paper summarized the charac-

teristics of the socialized service development of modern agricultural production in Liuyang City,expounded the

typical mode and effect of the socialized service,and pointed out the main problems in the process of implemen-

ting the rural revitalization, developing the socialized service of agricultural production and the construction of

the service system in Liuyang City.and it also put forward suggestions for further development.
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