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Research Process on Brand Construction of Export
Agricultural Products in China

LU Jin-yu
(School of Economics and Management., Nanjing Agricultural University. Nanjing 210000, China)

Abstract; With the further opening and development of the international agricultural market, the pursuit of safe

and high-quality products has become the mainstream of global agriculture. Branding construction of agricultur-

al products has become a necessary measure for China's agricultural export enterprises to conform to the global

agricultural mainstream,increase the added value of export products and competitiveness. This paper used bib-

liometric analysis to analyze the current situation of brand building of export agricultural products in China.

This paper reviewed the relevant domestic research and progress in terms of the significance of brand building

of agricultural products.the status quo of brand building of export agricultural products.the problems existing

in brand building, and the measures to promote brand building of export agricultural products. The results

showed that there were few studies on this aspect in China,and there was a lack of empirical research on key

concepts and specific industries. In terms of measures.they are too general and lack timeliness.
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