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Table 1 Regional brand value evaluation

of agricultural regional brand top ten in 2016

X35l S
Regional brand

) N (ERE

Brand value

R IR 615. 99
I 5 3 2R 545. 95
BTN S 428.22
her AR 161. 56
LT #1E 2k 147. 24

M & KA Bk 120. 40
A I o 111. 36
LEETI=ES 95. 36
LARES TN 79. 48
Je b A it 75.15
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Data source: china quality certification center.
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Research on the Establishment and Cultivation of Regional Brand

of Agricultural Products in China from the Perspective

of Industrial Clusters

LIU Yi-xing' ,JI Meng-dan®

(1. College of Mathematics and Statistics, Hebei University of Economics and Business, Shijiazhuang 050061,

China; 2. College of Business Administration, Hebei University of Economics and Business, Shijiazhuang

050061, China)

Abstract; As an important grasp of the strategy of agricultural supply-side reform and rural revitalization, re-

gional brand of agricultural products is an effective measure to promote farmers income and improve agricul-

tural quality and efficiency. In order to promote the sound development of regional brand of agricultural prod-

ucts in China,this paper studied the current situation and existing problems of regional brand of agricultural

products in China, we analyzed the relevant influencing factors,and put forward specific suggestions for develo-

ping regional brand of agricultural products. The first is to establish the sense of cluster development and guide

the rapid and sound development of regional brand, the second is to integrate the advantages of regional re-

sources and broaden the path of regional brand development,and the third is to strengthen the support of sys-

tem guarantee.

Keywords: agricultural products; regional brand; rural revitalization; supply side reform
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