Z R KA 2017(6):90~92
Heilongjiang Agricultural Sciences

RE-RFB-F8

Hr A E AT 5

IR Sl

“ASD AT R EUIR B R A

I XL
(BFRRLEKRF AEFRFERE,ILH &R 210095)

WS MR R R AR R R A AL T AL A A BT P R & B T A
BRBATHI A B T M T 20 A6 IR AT T 20 A k0 R 3R T 0 5 A A AT

BB IR R B G F R,
KGR MR S AT IR S5 35 A
FESES:

Bl 5 Al Al A B0 i bR A I A PR
JEELAN T AR Z AR R 95 Bl ) i R b B B
TEANS A B s AN A A 28 2 © B 5 IR 33 2
J& I8 T TS BRSNS B AR S PR PR Y
CEODRTHE . X HRERT - E2E K
MR B8 F AT R FE A B i —
R 7 fifE PR P 1) AL
1 FEA A

AWFFE/NHIERE T IR = 0" BB BN
JE ) 7 Sk T O A A L AR 2 A R 9 A ()
B MA R UTR N 2 50 MR FUBUE B A . A f
JE T A5 DA TR R A SR BT R . AR 2 A
ZHL 4 DA E R TR R TSR G R 2
FEY LA 8 3 i DX K2 o 25 55 T35 SR AR Ml X T

Y75 B #5.2017-04-20

E£A - s AR K2 2016 4R E KR4 A AUF AL I 2k
7% B35 H (201610307070)

EZ B FBIEC1996-) , 4L L HITLA 2% N fE e+,
IR HE L WSE . E-mail :651955575@qq. com,

XHERFRIZAS A X E4RS:1002-2767(2017)06-0090-03  DOI:10. 11942/j. issnl002-2767. 2017. 06. 0090

BT AE . &R 4 210 3, B A 36 204 4
AL A 203 40 A RLA R 96,67 %,

I7) 5 B0 0 4 R AR AR B CHE N LA 8 L 3
BKF N A S A 7 s S b B AR A L
AR FE P 23 AR BAR DL Fe 25 0 7 3 394 45 it B4 DA
. TEVENERFERE b X TSRO AT R G R B
TNALHE R A3 B R 9T . & B0 T U 45 L ORI T
PERLRES
2 250k SR FRAE
2.1 HRAAOERLHUSETE

W & I B HE SR AN 5 T M T ek
N BUIY 60 %, 75 447 95 2 S ¥ 4 45 T 8 A
BV A S S Y NNAS S k71D
2.2 HEHERFLEOLHKREH

55 5 S B K AN A o A B RE ) R BE
TEHE AR AR ARG B, B R RIS T 277 #h i
TG UBLAL B Al L X 45 B IR AE SR = AT
KIEWEL, B R B RS 578 L =
KR,

Abstract: In order to further accelerate the process of agricultural modernization in Heilongjiang province.start

a new growth point of increasing farmers’ income, speed up the pace of agricultural product network marketing,

understanding the existing questions in agricultural product network marketing comprehensively,and build the

scientific agricultural product network marketing strategy,from the transformation idea, through the agricultur-

al producers to popularize knowledge of Internet marketing and internationalization oriented; strengthen the

top-level design and strengthen the cultivation and typical excavation of agricultural products online marketing

personnel; pay more attention to standardization and planning to build up the brand of fine agricultural products

in Heilongjiang province;the development of cloud logistics, the promotion of the development quality of the

agricultural products network marketing and so on,so as to promote the new normal development of agricultur-

al network marketing in Heilongjiang province.
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Fig. 1 Farmers awareness of the causes of Hollow Villages
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Present Situation and Governance of “Hollow Village” in
Shandong Province Under the New Type Urbanization

ZHENG Su-wen
(College of Public Administration of Nanjing Agricultural University, Nanjing, Jiangsu

210095)

Abstract: Hollow village is produced in the process of urbanization in our country’s social problems, based on

questionnaire and interview to Yucheng of Shangdong province farmers’ income information statistics, analy-

sis, research, understand the present situation of the hollow village, the causes of the hollow village were ana-

lyzed, the management measures, some effective measures to deal with the problem the problems of the hollow

village governance were put forward and improve the actual effect.
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