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The Inspiration on Enhancing Market Competitive Ability of
Chinese Agro Product and Extending Export Trade Drown from

National Competitive Advantage Theory
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Abstract: The com parative advantage theory combining with factor endowment has been playing a pre-
dominant role in Chinese agro products export trade. However, with the change of international com -
petitive environment, it has encountered many new problems hard to resolve by itself. According to
Porter’ s national competitive advantage theory, this paper proposed several suggestions on how to en-
hancing market competitive ability of Chinese agro products and extending ex port trade.
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