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SWOT Analysis about Sales of Aquatic Product in
Farm Product Market in Our Country

REN Guang-chao' , YANG De-li’
(Economics and Management College of Shanghai Ocean University, Shanghai 201306)

Abstract: Aquatic product is an important ingredient of sales in farm product market. With the development of

economy and society, sales of aquatic product in farm product market faces greater and greater competitive

pressure. Based on SWOT model, the sales of aquatic product in farm product market were globally analyzed a-

bout the strength,weakness,opportunities and threat of aquatic product in farm product market. The develop-

ment strategy of sales of aquatic product in farm product market in our country was suggested.
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